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e 4 SOLID REASONS WHY YOU
SHOULD TRACK CAMPAIGNS

e All your individual campaign reporting in ONE place versus all over the
various report in your analytics tool.

* All your advertising efforts accounted for instead of lost in generic
traffic - incl. emall, affiliates, partners, banner ads, and campaign-custom
Google Adwords ads.

* |nstant visibility to channels and assets that work or need improvement.

e One simple, easy way to keep track of your campaigns and their results,
and share reporting with stakeholders.
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Define Goads of Launch

we will want to use in our S e s

Praduct MRD (Market Requremerts Docurnent) Done
0 Concuct Mkt Reseacch & Compn$Sve Aralysis On Hold
Cam palgn : Develbp Praduct Posiconing & Messagng (+ Name & Brand Producs)
Develbp Goto Marvet Plan (Launch Srategy) and Map Out Launch Process
Set Tertatve Launch Date & Outine Prafiminary Timaline for Myor Delivembies
Share Upcoming Launch with Organizaton & GetBuy n

Landing Page "MVP™ to Capture Emalis & Gauge Market Interest [For Products Without Existing Userbas
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1) Campaigrirackly
CAMPAIGN ASSET # 1

|. Launch Landing Page

* Main asset of our campaign

Awesome landing
page made easy.

* Goal | - provide Info about our ST,
product . _

 Goal 2 - collect as many
customer/prospect registrations
as possible.
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CAMPAIGN ASSET #2

7l Press Release Template

IBEIlnch Press Release

* Media/Analysts/Investors/
Prospects/Partners

SREE - circulate the news

e Goal 2 - drive traffic to Launch

Landing Page
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CAMPAIGN ASSET #3

1. Launch Social Media Let's Play a Game...
Game

e Social audiences 1. GO TO YOUR KITCHEN

2. TAKE A PICTURE OF YOUR FAVORITE (=(]>
e (Goal | - drive shares and views 3. AND POST YOUR PICTURE RIGHT
HERE IN THE COMMENTS

e (Goal 2 - drive traffic to Launch | post By MiDNIGHT 381222257 AND A WINNER
Landing Page WILL BE DRAWN IN THE MORNING!

) —
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. CAMPAIGN ASSET #4

The Perfect o

V. Launch Blog Post Blog Post | ==

-----

* Google search users, Blog =1 | g e 'Lrgg;:.
readers == e |
.-‘w:ur You WaNT Content 55— %?::..z"‘.?'
e (Goal | - create awareness e S

about the launch e o7, To

PRACTICALITY 8 o PURCHASE ok OPT TN
e Goal 2 - drive traffic to Launch  Z=E= cawrcmn g LA
| anding Page == =
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CAMPAIGN ASSET #5

PHASES IN AN EXPLAINER VIDED

V. Launch TeaserVideo

CAll 10 ACIIUN
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* Video-loving audiences ““‘” Hiuriogs
e (Goal | - create awareness
e Goal 2 - arive traffic to Launch PROBLEMS
Landing Page : ﬂlﬂ(i"llﬂll"ﬂ"lllll. .\i
k\
headnbeyond
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CAMPAIGN ASSET #6

\/‘. LaunCh _mal‘ | - Application 2.0

e Customers, sales,
database

Introducing the new App.

e (Goal | - create awareness

e (Goal 2 - drive traffic to m

Launch Landing Page and
Blog

| — S
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NEXT TUTORIAL

The Venn OFFLINE
Diagram of

Multichannel

Marketing SoreS
Channels

Next Tutorial: Defining
Your Promotiona 32 (e S G
Channels

ONLINE Devised & designed by

Chris Lake (@Lakey)

‘
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Thank you! Questions?
Email us at:

support@campalgn-

trackly.com
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