
HOW TO TRACK MARKETING 
CAMPAIGNS LIKE A PRO

TUTORIAL #1
CampaignTrackly Training Program
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4 SOLID REASONS WHY YOU 
SHOULD TRACK CAMPAIGNS

• All your individual campaign reporting in ONE place versus all over the 
various report in your analytics tool.

• All your advertising efforts accounted for instead of lost in generic 
traffic - incl. email, affiliates, partners, banner ads, and campaign-custom 
Google Adwords ads. 

• Instant visibility to channels and assets that work or need improvement.

• One simple, easy way to keep track of your campaigns and their results, 
and share reporting with stakeholders.
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Tutorial #1: Define the assets 
we will want to use in our 

campaign.
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CAMPAIGN ASSET #1

1. Launch Landing Page
• Main asset of our campaign

• Goal 1 - provide info about our 
product

• Goal 2 - collect as many 
customer/prospect registrations 
as possible. 
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CAMPAIGN ASSET #2

II. Launch Press Release
• Media/Analysts/Investors/

Prospects/Partners

• Goal 1 - circulate the news

• Goal 2 - drive traffic to Launch 
Landing Page
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CAMPAIGN ASSET #3

III. Launch Social Media 
Game
• Social audiences

• Goal 1 - drive shares and views

• Goal 2 - drive traffic to Launch 
Landing Page
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CAMPAIGN ASSET #4

IV. Launch Blog Post
• Google search users, Blog 

readers

• Goal 1 - create awareness 
about the launch

• Goal 2 - drive traffic to Launch 
Landing Page
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CAMPAIGN ASSET #5

IV. Launch Teaser Video
• Video-loving audiences

• Goal 1 - create awareness

• Goal 2 - drive traffic to Launch 
Landing Page
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CAMPAIGN ASSET #6
VI. Launch Email
• Customers, sales, 

database

• Goal 1 - create awareness

• Goal 2 - drive traffic to 
Launch Landing Page and 
Blog
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NEXT TUTORIAL

Next Tutorial: Defining 
Your Promotional 
Channels
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Thank you! Questions? 
Email us at:

support@campaign-
trackly.com  
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